2020 PROGRESS OVERVIEW

We are taking action on sustainability by using our
business and our brands to build a better shared future.

For people. For the planet.

ACTION ON
SOCIETY

We'll be a force for good by
championing inclusion and
economic development in
society — with our employees
and our communities.

ACTION ON
PACKAGING

We'll collect all of our
packaging so that none
of it ends up as litter
or in the oceans.

ACTION ON
DRINKS

We'll be a total beverage
company, offering consumers
an even greater choice of
drinks with reduced sugar.

ACTION ON
WATER

We'll handle water with the
care it deserves across our
business and our value chain.

ACTION ON
CLIMATE

We'll aim to reach Net Zero
by 2040 and reduce our
emissiaons by 30% by 2030.

ACTION ON
SUPPLY CHAIN

We'll source our main
ingredients and raw materials
sustainably and responsibly.

39.0%

of management positions at CCEP were
held by women.

41.3%

of the material we used in 2020 in our
plastic bottles was from recycled plastic.

19.3%

reduction in average sugar per litre
in our soft drinks portfolio since 2015

100%

of our production facilities have water
management plans (WMPs) in place.

31.1%

absolute reduction in our total value chain
GHG emissions since 2010.

97%

of our spend was with suppliers which are
covered by our Supplier Guiding Principles.

987%

of our primary packaging was recyclable
in 2020.3

48%

of the products we sold in 2020 were low
or no calorie.?

9,001

hours volunteered by our employees
in 2020.

219%

of the water we used in our drinks, where
it was sourced from areas of stress, was
replenished.®

119%

absolute reduction in our total value chain
GHG emissions since 2019.

1009

of our sugar was sourced from suppliers
in compliance with TCCC's Principles for
Sustainable Agriculture.®

£91m

the total value of our community
contribution in 2020.

19%

of the total packaging we put onto the
market was collected.*

245k

tonnes of sugar removed from our drinks
since 2010.

13.7%

reduction in the amount of water used to
Mmake one litre of product since 2010.

1. Sparkling soft drink and non-carbonated soft drinks only. Does not include water or juice. This commitment is for CCEP and The Coca-Cola Company (TCCC) WEBU. Baseline is 2015 and this is in addition to the 5% reduction
achieved in the previous five years. It includes historical, consolidated data for Coca-Cola Enterprises, Coca Cola Iberian Partners, S.A. and Coca-Cola Erfrischungsgetranke AG that was recalculated after the Merger.

2. Total CCEP sales. Does not include coffee, alcohol, beer or freestyle. Low calorie beverages < 20kcal/100ml. Zero calorie beverages <4kcal/100ml.

3. Packaging is the packaging in the hand of the consumer (Ready to Drink packaging). Recyclability criteria based upon market specific recyclability assessments.

4. Represents an aggregated number, based on packaging collection rates by material in each of our markets which is then applied to our own packaging volumes. The way that packaging rates are caculated may differ
across our markets and therefore this aggregated number should be treated as an estimate.

5. Water replenishment calculated on production volume from 19 CCEP sites based in areas of water stress, as determined by WRI/Aqueduct analysis, and total water volumes replenished. May differ to TCCC calculations,
which are based on total sales volumes.

6. The Principles for Sustainable Agriculture (PSA) replace the Sustainable Agriculture Guiding Principles (SAGPs).

CONTENT FINALISED AT BEGINNING OF MAY 2021 RELATED TO CCEP'S OPERATIONS IN WESTERN EUROPE

1009

of the electricity we purchased was from
renewable sources in 2020.

100%

of our pulp and paper was sourced from
suppliers in compliance with TCCC's
Principles for Sustainable Agriculture.®
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